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Instructions: Seat No:

1. Fill up strictly the following details on your answer book
a. Name of the Examination : MASTER OF COMMERCE
(SECOND SEMESTER)

b. Name of the Subject :SERVICE MARKETING -V - LEVEL 5
c. Subject Code No : 1908060402050011

2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Student’s Signature

Q.1 Explain Following in Brief (Any Five) 10

1. Adlefl dledui dlaeasal / dsldd qu2dl
What do you mean by differentiation in terms of service?

2. Adl Hedeflx) x2q gj?
What do you mean by service intermediaries?

3. AldY 8Ll 7P ol ULE] A 1U)?
List down 7P's of service mix?

4. YR YUegs s Wseil otlHlefl ALE] A1)
List down names of Four Public Sector Bank

5. Price skimming 2124 2j?
What do you mean by Price skimming?

6. Adlu cUlLALRId 521
Define Services
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Q.2

Q.3

Ad L HI5(32L QoA [Aold iR vlwdl e Ue 53¢ lo] -
Explain Identifying and Selecting Service Marketing Segment in detail

¥{gql
OR

a) Actl HeAe{|2]] A8l ASNIAEL UM IR Mg l{] Mol
Explain Common issues involving in service intermediaries.

b) (AdtddlR Adl ReLld AHemdl
Explain Service Positioning in detail.

Adl el Glleel [Asial [AdlddlR Ml
Explain Service New Product development in detail

¥{eql
OR

Ad o1l Aee{Hi dlul GEoLA ([AdAdd IR UMl
Explain Insurance Industry with respect to Service in detail

Q.4  Write Short Note (Any two)

a) AdIHi Geuleel [aly
Product Decision in Service

b) MIRdAHI Udldel G USSIReA] AlHetl 5cl US 8.
Challenges faced by Tourism Industry in India.

c) Adl Heue(l dls Feuleilol
Franchising as Service Intermediary

d) Adl a2y

Service Segments
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